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12. “Sotto il sole di Riccione”: Between heritagization
and overtourism

Eleonora Guadagno'*, Gennaro Lettieri*

Abstract

The recognition of a cultural landscape as intangible heritage has received
particular attention, especially in view of its implications for tourism
development and place branding. These concepts have often been explored
through a process-oriented approach that examines the political dimension of
heritage production, especially in tourism contexts. Global processes intensify
cultural commodification and increase tourist flows, placing a strain on
resources and heritage, despite destinations seeking to differentiate themselves
through their “authenticity”, “naturalness” and “deep identity”. Riccione’s
UNESCO application, “the Green Pearl of the Adriatic”, for the recognition
of'its beaches as intangible heritage, is an example of this process. The “beach
identity” project began in 2018 and aims to promote the cultural uniqueness
of the area. However, the process of creating heritage is inherently political,
involves various social actors, and can lead to undesirable consequences, such
as tourist overcrowding. This article explores Riccione’s candidacy to examine
how local cultural policies contribute to constructing the tourist imaginary. This
study reflects on the tensions between cultural sustainability, commodification,
and commercialisation of natural resources in coastal destinations and analyses
the contradictions inherent in tourism-oriented heritage processes when guided
by a “natural” paradigm that can conflict with actual sustainable practices.

Keywords: Riccione,; Heritage; Coastal tourism;, Commodification, Place
branding.

! University eCampus, . * Corresponding author
% Independent researcher,
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1. Introduction

The recognition of cultural landscapes and intangible heritage has become
a recurring theme in recent decades, both academically and institutionally
(Waterton and Watson, 2015), especially in relation to tourism development
and so-called place branding. These concepts have been brought into dialogue
through a processual approach that seeks to understand the political dimension
of landscape and heritagisation, including from a tourism perspective (Harvey,
2015; Pettenati, 2023; Cisani et al., 2025). Since tourism is a global process that
intensifies the dynamics of cultural commodification, destinations increasingly
seek to “differentiate” themselves from other destinations by leveraging spatial
imaginaries that promote the transmission of “authenticity” and “cultural
depth” through a “selection” of symbols and traditions (Lowenthal, 1996;
Smith, 2006; Lixinski, 2011; Harrison, 2013; Aykan, 2015).

In line with this premise, the candidacy of the Municipality of Riccione,
a renowned coastal town located on the Italian Adriatic coast, aimed at
obtaining UNESCO recognition of its “beach” as intangible cultural heritage,
is a case in point. The proposal, which dates back to 2018 and is articulated
through the “Identita di Spiaggia” (beach identity) project, aimed to enhance
cultural uniqueness by linking it to tangible and intangible practices that are
reformulated and proposed as “heritage” in an attempt to preserve them within
global tourist circuits. While heritage designation is not an impartial process,
as it implies the recognition (or denial) of certain values, it can be considered
that this process primarily involves various social actors, but that it is also
guided by explicit and implicit objectives that can have concrete material
implications, including undesirable ones, such as overtourism.

As theorised by Appadurai (1996), the landscapes of cultural production are
becoming increasingly de-territorialised, shaped by global capital flows that
have stimulated localist demands; for this reason, local communities often assert
their specificity through practices of “reactivation” of traditions, revealing an
evident dualism: the desire to gain global recognition, enhancing the local
from a symbolic and economic point of view, and increasingly exasperated
pressure on places and resources. Furthermore, although much attention has
been paid to agricultural and rural landscapes in the context of UNESCO
recognition (Ferrario, 2024), urban coastal environments and, in particular,
beaches remain largely unexplored in the literature from the perspective of
critical heritage studies (Grasso and Guadagno, 2022; Bonati et al., 2025b).
However, as transitional and relational spaces, coastal areas embody key
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multiscalar, multitemporal and multi-actorial tensions and processes specific to
contemporary capitalism. These include the enhancement of “nature” through
“cultural” practices, the dichotomy between “work™ and “leisure” practices,
and the dichotomy between “fluidity” and “institutionalisation”. These tensions
highlight the need to balance sustainability and social justice in recognising
everyday heritage without fossilising it and linking it to an exclusionary
“identity” that often reinforces existing hierarchies (Harvey, 2001).
Therefore, the aim of this paper is not to assess the legitimacy of Riccione’s
candidacy, but to use it as a theoretical and empirical starting point to explore
local cultural policies in the construction of the tourist imagination. This
paper uses Riccione’s candidacy as an example to reflect more generally
on the tensions between cultural sustainability, tourist commodification and
the commodification of natural resources in tourist destinations and coastal
regions, and their implications for overtourism. Equally interesting is exploring
the numerous connections and contradictions that exist at the political level
between conservation and innovation, particularly when innovation is
driven by the paradigm of “sustainability” both as an object and as a tool for
enhancement. From a theoretical point of view, the paper is positioned at the
crossroads of different approaches ranging from cultural geography to tourism
studies. This viewpoint enables the study to question the complex dynamics
through which the identity of places is constructed and branded, the dynamics
through which memory and symbolic capital are constructed and branded,
and how these dynamics can convey phenomena of overtourism, reflecting
on so-called “natural” objects and landscapes in terms of cultural and heritage
value (Lowenthal, 2006). This reflection will be conveyed by the following
research questions:

1. How is the cultural identity of Riccione beach constructed, represented
and institutionalised through the “Identita di Spiaggia” (beach identity)

project?

2. Which actors and networks are involved in the process of creating
heritage, and which power dynamics underlie their interaction?

4. What are the spatial, economic and symbolic consequences of framing

Riccione beach as heritage from the point of view of tourist flows?
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The study adopts a qualitative approach based on document analysis and
observation. Particular emphasis is placed on the narratives and imaginaries that
underpin the discourse on heritage, as well as on the material and immaterial
transformations that are constructed in the name of the UNESCO candidacy. In
particular, the research was based on three main tools: analysis of institutional
texts and promotional materials produced by the Municipality of Riccione and
other local actors, including the UNESCO candidacy dossier and documents
from the “Identita di Spiaggia” project; municipal strategic plans and tourism
communication materials (brochures, advertising campaigns, official websites);
local and national press articles accompanying the debate on the candidacy.
The analysis followed a thematic approach, focusing on recurring narratives
(authenticity, naturalness, local identity, sustainability) and their function in
the place branding process. In the summer of 2025, ethnographic observations
were conducted in the main locations affected by the candidacy, particularly
along the coastline and in adjacent urban contexts. The work does not include
direct interviews with local actors or tourists, which may constitute a future
development of the research. However, the triangulation between documents,
direct observation and scientific literature has made it possible to highlight the
main contradictions between heritagisation narratives and the real dynamics
of coastal tourism.
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2. The context of the research, from “paradox” to “identity”

Riccione, the “Green Pearl of the Adriatic”, has 34,000 inhabitants and is now
considered one of the symbolic capitals of entertainment, leisure® and seaside
tourism. The paradox inherent in its development (i.e., it is a city that today
defines itself by its beach) is essential to understanding the uniqueness of its
journey. First of all, it is necessary to emphasise that the city was not founded
as a maritime community in the strict sense because its characteristics linked
to the shallow waters of the Adriatic were not favourable to fishing or maritime
trade; for centuries, these waters were considered more of a limitation than an
actual resource (Ghirotti, 1991).

For this reason, unlike other coastal towns whose history has been marked by
shipbuilding, navigation or maritime trade, Riccione projected its development
inland. Although archaeological evidence reveals the presence of settlements
on the coast since prehistoric times, the Roman conquest and the founding of
Ariminum (now Rimini) in 268 BC, together with the construction of the Via
Flaminia about 40 years later, laid the foundations for the first villages that
would later become Riccione. In this sense, the settlement gained importance
as a trading hub along the Via Emilia, the great artery that connected northern
Italy (as can also be seen in the excerpt from the Tabula Peutingeriana). In
other early medieval documents, these settlements are referred to as “Arcioni”
(Codice Bavaro, 810-816 AD), a term that many scholars link to Riccione,
which was mainly an agricultural settlement until 1700 (Ghirotti, 1991).

It was precisely this geographical paradox that began to become the economic
strength of the area during the 19th century. As new scientific discoveries in
the 19th century emphasised the importance of iodine treatments, doctors and
scientists extolled the therapeutic virtues of saltwater baths, recommending
seaside holidays for children and adults in poor health, especially those
suffering from tuberculosis* (Rocca, 2009; Casari, 2009).

3 There are numerous municipal sports facilities that host national and international
competitions. In 2007, the Nicoletti municipal stadium hosted the 17th World Masters Athletics
Championships; it became the headquarters of the Federal Squash Technical Centre and, since
2007, has hosted the European Team Championships and many other events. Since 2017, it
has hosted the Italian Padel Championships. The Stadio del Nuoto swimming pool has hosted
the FINA World Masters Championships and the Italian Masters Swimming Championships
since 2012. Today, Riccione is home to three other sports clubs dedicated to this water sport,
in addition to the historic Club Nautico. In 2021, it hosted the Italian Championships for Class
A Catamarans.

4 In 1867, the first group of children suffering from tuberculosis arrived in Riccione for

326



The same beaches that had seemed useless for centuries suddenly acquired
value as spaces for a new “type of production” (Battilani and Bagnaresi, 2020a;
2021). This change marked the beginning of Riccione’s “modern” image, thanks
in part to its infrastructure connections. As early as 1865, Riccione benefited
from the establishment of a railway station along the Bologna—Ancona railway
line. Within 20 years, between 1885 and 1905, urban expansion was immense,
which was a clear sign that Riccione was rapidly transforming itself into a
seasonal destination for an elite attracted not by fishing or trade, but by the idea
of spending healthy and refined summers by the sea. In 1895, the first bathing
establishments obtained official concessions from the state, institutionalising
bathing activities (through Article 27 of Royal Decree No. 726). The collection
of villas, hospices and hotels, flanked by the railway, consolidated Riccione’s
destiny. Seaside holidays were no longer an aristocratic whim, but a widespread
practice among the middle classes. The beach, once marginal, had now become
central, and Riccione was reinventing itself as a place of temporary residence
for people from the cities of Emilia-Romagna and Lombardy and as a place
of seasonal emigration for workers.

The period between the two wars at the beginning of the ‘900 marked a
decisive turning point at an institutional and cultural level. In 1922, Riccione
gained independence from Rimini and became an autonomous municipality,
and the municipal coat of arms featured the beach and the sea (Tosi, 1986;
Bagnaresi and Battilani, 2020b). The “Azienda di Soggiorno” (Tourist Board)
was created to promote tourism and events. The approval could not have been
more timely, as between 1926 and 1943, the Mussolini family chose Riccione
as their favourite holiday destination (Jocteau, 1990). This patronage gave
Riccione national visibility unmatched by many other coastal towns. The town
became the prototype of the modern Italian seaside resort, a laboratory where
architecture and politics intersected (Canali, 2018).

The post-war period and the economic boom are extremely visible in the town.
Dino Risi’s 1965 film “L ’ombrellone” (The beach umbrella) immortalised this
cultural moment by choosing Riccione as its setting and consolidating the
town’s image as a symbol of Italy’s new mass tourism industry. More recently,
the single by the band Thegiornalisti, “Sotto il sole di Riccione” (Under the
Riccione Sun), the title of which was used for the Netflix film of the same
name, produced in 2020, reinforced this stereotype. It was in the 1960s that

marine therapy. To accommodate them, the first hospices were built, such as the Martinelli-
Amati hospice founded in 1877 in the area that would later become associated with the Grand
Hotel. During the same period, Count Martinelli drew up Riccione’s first urban plan in 1880,
envisaging tree-lined avenues and villas for wealthy holidaymakers (Jocteau, 1990).
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the triad of Ss — sun, sand and sea — fully defined Riccione’s tourist trajectory
as a seaside resort for families by day (think of “Aquafan”, a water park
opened in 1987 and one of the largest in Europe) and a nightlife capital by
night. Among its clubs is Cocoricod, which was opened in 1989 and is known
internationally thanks in part to promotion on social media channels using the
tag #VivaRiccione (Municipality of Riccione, 2025a; Fig. 1)

Fig. 1: Signs from the “Viva Riccione” campaign, bridge over the harbour canal at night (left)
and during the day (right)

Source: G. Ciannarella, 2025 (left) and G. Lettieri, 2025 (right)

In 2025, Riccione had 432 accommodation facilities and 383 restaurants, bars
and beach bars, 109 of which were seasonal (Riccione Municipality, 2025b).
With its 6.3 kilometres of coastline, of which only 233 metres are off-limits for
bathing due to the presence of river mouths, Riccione now offers long stretches
of easily accessible sandy beaches. The urban area, which covers 17.5 square
kilometres, is crossed by small rivers such as the Rio Melo, which originates
in the hills of Montescudo and Monte Colombo.

Due to intense human pressure, the area is currently subject to significant
erosion, which is exacerbated by the effects of ongoing climate change (Aguzzi
et al., 2012; Cleo and Santi, 2024). Erosion affects the very resources that the
city institutions would like to brand, namely the beach, but also the “green”
value of the definition “green pearl”, a name that referred to the original lush
vegetation of the area.

Over time, Riccione has also further strengthened its regional and national
connections through the A14 Adriatica motorway, the SS16, and the adaptation
of the railway station on the Bologna—Ancona line in 2018, which made it
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functional for high-speed trains. Thanks to this logistics system, the city
welcomes 900,000 visitors per year. These visitor numbers have a significant
impact on environmental resource management, so much so that in 2025 the
municipality presented a new strategic plan for the sector to limit seasonal
concentration and promote social and environmental sustainability (Comune
Riccione, 2025¢). However, the tension between interests that are as diverse
as they are opposing and therefore incompatible, which can be glimpsed in the
plan, shows how the language of “sustainability” is often used as a catch-all
term, justifying continuous expansion and postponing decisive choices for the
protection of fragile ecosystems.
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3. (Over)tourism and heritage

Riccione, therefore, reflects a paradoxical history with transcalar implications,
as seen in its transformation from prehistoric settlement to Roman hub, from
medieval rural village to therapeutic retreat, and from aristocratic villas to
mass tourism. The shallow waters have become the stage for millions of
beach umbrellas, and the sandy strip has become the base for one of Europe’s
most famous seaside resorts. This initial condition is fundamental to heritage
studies. Riccione’s identity as a “city of the sea” is, in a sense, an invented
tradition (Hobsbawm, 1983), a cultural reconfiguration that has transformed
a geographical constraint into a symbolic strength.

Riccione’s trajectory is, therefore, not only a local story, but also a prism
through which to analyse much broader transformations in European coastal
beachscapes and seascapes, where the processes of tourist pressure and
branding become functional to the global late-capitalist economy (Fig. 2).

Fig. 2: Riccione seascape by day (left) and beachscape by night (right)

Source: C. Venditto, 2025 (left) and F. Ambrosio (right)

330



Overtourism phenomena are not only problematic due to the excessive flow
of visitors but are also the expression of a political economy that transforms
the complex coastal territory, including its fragile beaches, aquifers, river
mouths and agricultural land, into a two-dimensional surface to be exploited
for speculative purposes, in which the monoculture of tourism is conveyed
precisely by a narrative of “naturalness” and ‘““authenticity” (Bonati et al.,
2025a). The result is a double expropriation in terms of the territory’s resources
(made more vulnerable to weather changes, loss of biodiversity and coastal
erosion) and in terms of local communities (concerning the use of collective
space, which is increasingly inaccessible). These elements create a situation in
which profit, also linked to processes of capitalisation and branding, prevails
over the resilience of ecosystems and society (Winter, 2013; Conti and Perelli,
2004). Despite these warnings, capitalisation and global recognition processes
are pursued with great emphasis by local administrations, and economic
literature has highlighted their benefits for local growth (D1 Giovine, 2018;
Ryan and Silvanto, 2009; Adie, 2017; Bertacchini et al., 2024; Kostakis and
Lolo, 2024).

Riccione, and its candidacy process, demonstrate how landscapes are produced
through discourse and institutions rather than discovered as pre-existing
realities. The example of Riccione also shows how this candidacy process is
inseparable from the intensification of tourist flows in the era of globalisation.
The “beach identity” operation, which began well before 2018, the year the
dossier was submitted, takes on the emblematic characteristics that outline
the current tourist experience “in a sort of personal verification of the quality
of the image, or rather, of the correspondence between the image of the place
and the experience of it in the place itself” (Minca, 1996, p. 51).

For Riccione, recognition of its identity as a beach resort would represent not
only the desire to establish itself as a destination (the final step in the process
of branding places), but above all to consolidate an identity linked to the
“destination par excellence” that it has sought to build over decades. Those
who come to Riccione must know what this location has to offer and, above
all, that this is the place where mass tourism was originally “born”.

This move, which reflects the global trend of local communities seeking
recognition through cultural heritage as a means of enhancement, differentiation
and economic development, also highlights some contradictions. This process
is inherently ambivalent. Does it truly safeguard identity, or does it expose it to
commodification and exclusive branding, increasing pressure on the heritage
itself?

In the case of Riccione, the commodification of the sandy coastline, which was
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once considered marginal and almost “excessive”, has generated a spectacular
leisure economy that has fuelled a cycle of expansion without taking into
account ecological limits. This has led to saturation, bringing with it not only
opportunities but also constraints, conflicts, and ecological stress (Briguglio
et al., 2026), which potentially destabilise the very foundations on which the
tourist experience is based. At the same time, the rhetoric of sustainability,
often mobilised under the paradigm of ecological transition (also taken up in
the application dossier), risks becoming another branding tool rather than a
genuine strategy for caring for the territory. One of the most striking features
of Riccione’s strategic discourse is its reference to sustainability. “Nature” is
redefined as a resource and backdrop for tourist overcrowding, which is not an
accidental result of local governance, but a systemic condition of its heritage
policy. Municipal plans and promotional material often use the language of
ecological transition, responsible tourism, and balanced growth.

However, as analysis of policy documents shows, this discourse often serves as
an alibi rather than a commitment. Sustainability becomes a rhetorical device
that is a catch-all term used to justify expansion rather than curb it.

On the one hand, therefore, the city thrives on the influx of millions of people
every summer and their consumption of the beach, bars, restaurants, and
amusement parks. On the other hand, the very density of this consumption
erodes the symbolic and material fabric of the place. Beach erosion, waste
accumulation, water scarcity, and noise pollution are not side effects but
structural consequences of a system that has made “entertainment” its heritage
product (Conte and Perelli, 2004; Brandano, 2014).

The aporia is accentuated when considering the attempt at capitalisation
embodied by the “Identita di Spiaggia” (beach identity) project, which aims
to enhance the coastline and its “social” uses. Riccione would thus seek to
differentiate itself in the competitive global coastal tourism market. However,
the very act of entering into the discourse on heritage risks accelerating the
flows it claims to manage.

The UNESCO application, with its promise of recognition and visibility,
may act as a magnet for new tourists, further exacerbating the pressures of
tourist overcrowding and increasing economic monoculture. Furthermore, the
request for recognition of the “beach identity” as intangible heritage appears
not only to be another step in the process of place branding, but also seems
to be a way of claiming ownership of mass tourism and hospitality, a sort of
patent, in the name of an alliance between Riccione residents and tourists,
symbolically evoked by the “rustida’® (Municipality of Riccione, 2025d).

5 The history of Riccione’s rustida is linked to an episode of solidarity that took place on 8
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Everyday practices that should be valued, such as the tradition of lifeguards and
hospitality that the municipality promotes as “heritage”, risk being emptied of
meaning and transformed into spectacles for tourists increasingly attracted by
this type of branding, rather than elements that empower the community, as has
also happened in other contexts (Bertacchini et al., 2024). Furthermore, it is
worth considering how seasonal workers and migrants6, who are fundamental
to the functioning of the local tourism system (Sacchetto et al., 2016), are
rarely included in the narrative of heritage, yet embody the work and material
practices that underpin the intangible concept of “beach identity”.

Increasing tourist flows through capitalisation practices becomes more than
only an environmental or logistical issue. It becomes a political process of
exclusion, in which the contributions of some actors are rendered invisible
while the identities and daily practices of others are elevated to symbolic
capital, reproducing inequalities and obscuring conflicts. While branding and
heritage processes have intensified tourist flows, in the Riccione Riviera they
have also put a strain on infrastructure, increased accommodation costs, and
marginalised local communities (Conti and Petrelli, 2012). This has also been
the case in other Italian and international coastal contexts (Nunn et al., 2021;
Smith et al., 2022; Di Matteo and Guadagno, 2025).

Today, Italy presents itself as a melting pot of countless examples of localist
movements that have sought to crystallise the local knowledge that has
made them unique and distinctive (giving rise to architecture, agricultural
production, food and wine, languages, and religious practices that strongly
define their identity) and which have become elements of tourism promotion
(Bertacchini et al., 2024). Nevertheless, the case of Riccione seems to have
followed an even more peculiar path because it has created an identity based
on mass tourism branding.

June 1964, when a violent storm devastated the beach and the lifeguards received spontaneous
help from tourists to rebuild it. To celebrate that gesture, in 1965, the lifeguards organised the
first “Festa del bagnino” (Lifeguard Festival), or “Festa della Rustida” (Rustida Festival), in
which they offer the symbolic dish of Romagna, based on grilled blue fish (“rustida’) and
piadina, free of charge as a symbol of hospitality and solidarity, to thank tourists and citizens.
¢ According to ISTAT data from 2024, there are 3,280 foreign residents, representing 9.5% of
the population. The largest foreign community is from Ukraine, accounting for 20.7% of all
foreigners in the area, followed by Albania (16.1%) and Romania (14.4%).
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4. Conclusion

Today, the image of a place has a decisive influence on tourism flows and the
dynamics that generate overcrowding. In the words of Jean-Marie Miossec,
“the tourist space is first and foremost an image” (1977, p. 55). The case of
Riccione provides a focus for questioning the contradictions between heritage
preservation and tourist overcrowding in contemporary coastal destinations.
At first glance, the nomination of its beach for UNESCO recognition appears
to be a local initiative aimed at safeguarding cultural practices and ensuring
the intergenerational transmission of these traditions. However, as highlighted,
this process is not neutral: it is embedded in broader political, economic, and
symbolic processes that transform lived practices into consumable experiences,
community traditions into commodities, and fragile ecosystems into backdrops
for global tourism. The paradox at the heart of Riccione’s trajectory lies in
the attempt to protect identity through commodification. As Lowenthal
(2006) and Smith (2006) have observed, heritage is not simply discovered;
rather, it becomes a device through which to convey selective narratives that
exalt some symbols while obscuring others. In Riccione, naming the beach
as heritage transforms a dynamic, fluid, and contested space into an object
of “static” recognition. What is presented as conservation is, in practice, a
packaging process that inevitably attracts greater attention, greater visibility,
and, consequently, greater tourist flows, in addition to those to which the area is
already subject. In this way, the “beach identity” project, framed as UNESCO
recognition, could act as a magnet for new visitors, intensifying the saturation
of'its already fragile environment. In other words, the heritage label transforms
community practices and care into resources to be exploited economically, a
move that echoes Harrison’s (2013) critique of heritage as a technology of
governance and commodification. Returning to the questions posed at the
outset, we can summarise three main findings. First, the cultural identity of the
beach has been constructed and institutionalised through a selective process
that transforms everyday practices into heritage symbols, accentuating the
dualism between lived authenticity and narrated authenticity. Secondly, the
project has mobilised a complex network of actors—institutional, economic,
and community—whose interactions reflect asymmetrical power relations,
especially with regard to the marginalised role of seasonal workers and migrants
who make the local tourist economy possible. Finally, the framing of the beach as
a heritage site has had concrete spatial and ecological consequences, including
increased tourist flows, accentuated erosion processes, and the consolidation
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of tourist monoculture. The implications for governance are, therefore, linked
to the identification of policies that can preserve the territory because the
future of coastal destinations will not be guaranteed by specific awards or
visibility in international competition, but by responsibility. In conclusion,
heritage policies must go beyond branding to address issues of social justice,
working conditions, and ecological responsibility. Tourism strategies must shift
from growth-oriented metrics to community-centred measures of well-being.
Sustainability must be claimed as a substantive practice rather than a rhetorical
device. Ultimately, the question is not only whether Riccione can protect its
identity from homogenisation, but whether it can redefine its development
path in order to resist the extractive logic of tourist overcrowding, conveyed
by specific imaginaries. Reversing this trend requires more than economic
diversification or capitalisation. It requires a radical repoliticisation of the
very idea of tourism, a reassessment of ecological limits, and a commitment
to social justice that recognises coastlines not as “consumable” territories
but as living territories. Only by dismantling these narratives can this self-
destructive trend be reversed, thereby avoiding consumption in the pursuit of
the simulacrum of one’s own “capitalised” image.
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The combination of natural, anthropological, economic, social and cultural elements defines
~a tourist area. Tourism represents a significant opportunity for territorial redevelopment and
/ greater economic and employment prospects, with considerable potential to contribute to
/ various aspects of sustainability. It plays a pivotal role as an instrument for the promotion
- and development of the territory. The range of economic activities that constitute the tourism
y : offer is therefore expected to adopt behaviors guided by a common interest, identifiable not
£ i F - only in the conservation but, above all, in the sustainable use of resources resulting from
: A the interaction between human activity and the natural environment. The aim of this book
is to encourage reflection on the analysis of current realities and future opportunities for a
= J more resilient, inclusive and sustainable tourism model. Through selected case studies, the
g g? 9 authors, adopting a critical approach, a multidisciplinary outlook, and methodological rigor,
" assemble a mosaic that reveals the complexity of the issues examined in the contributions

gathered in this volume.
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